APStat CandyLab 2008 x_________________________ Materials: 4 centigram balances;  Per group: 47.9 g bag MMs, 61.5 g bag Skittles, plates, spoons, cups
Today’s tasks: 

1) calculate confidence interval for the true (and unknown!) mean number of edible items in a sales unit.

2) test each manufacturer’s claimed mean net weight (() for its sales unit 

Corporate policies: 

-- all sampling of sales units must be of size  n =  ____.(# of groups)
-- each team will weigh & count 1 MM bag AND 1 Skittles bag, then contribute their data to the class. 

-- even though you have data for BOTH candies, you only pick ONE candy to analyze: either MM or SK.
-- all confidence intervals must be listed at the 0.95 level. 

-- all significance tests are done at the ( = 0.05 level

-- the pop. std. deviation (() for NUMBER of items per bag is known to be 2. 

-- the pop. std. deviation (() for WEIGHT is known to be = (1/30) (.
Sample Data to be ORGANIZED & listed on reverse side. Do remaining work on CI/TS template sheet Reports must show all raw data, work, and methods clearly. Communicate your work and findings.

Reports must contain correctly calculated confidence intervals, with interpretation in context!
Reports must show a complete test of significance. Clear! Communicate! Concise! Context!!!!!!

Because sampled merchandise that is handled by serious researchers cannot be allowed to go back into stores for public sale, ALL sampled material must be destroyed at the conclusion of the study !! 
 Use the method of your choice for disposal.
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